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AidakTopiké AirAwpa otn AlagApion [Apiora)
MavemoTApio Neipaiwg / TpRua Opyavwang kar Aloiknang Emixeiprocwy

«To Alagnuiotiké Mivuua moiv kai kard 1 Aidpkeia twv @docwv e Oikovouiknig Yeeans ornv
EMdday [EmBAETwY KaBnynTig: Ap. ABavaaiog Koupepévog]

AapnuioTikh ZTpamyikr, Oikovopikh 'Yoean, MakpopdpkeTivyk, Moootikh AvaAuan Mepiexopévou,
MoAupetapAnTh ZTamioTikr) AvéAuan Asdopévv

Meramruyioko AirAwpa Eidikeuong otn Aloiknon Emixeiphocwy (MBA) ue ‘Epgaon oto
MéapkeTivyk [Aiav KaAdx]

MavemoTApio Cardiff / ZyoAr Aioiknang Emixeipfiocwy, Ouahia — Hvwpévo Baaikeio

«A Comparative Analysis of Segmentation, Targeting and Positioning in the Greek Banking Sector: The
Cases of EFG Eurobank Ergasias and Citibank» [Aidkpion] [EmBAémouaa Kabnyrtpia: Ap. Shumaila
Yousafzai]

MapkeTivyk MavavtuevT, ZTparnyiki Mapketivyk, Emixeipnoiakr ZramnoTik, Zrpatnyikd Mavarfuevt

MeramTuyioko EmrayyeApariké AirAwpa atn ®opoloyia [Aiav KaAuwg]
Athens Laboratory of Business Administration (ALBA) / ZxoAr| Aloiknong ETixeipfocwy
Aueon kar Epuean ®opohoyia, EvdoopiAikés Tipohoynaeig, opohoyikr AoyIaTIKA

Mruyio otnv Oikovopikn EmioTAun [Apiora]

MavemoThpio Neipaiwg / TpAua Oikovopikng EmoTAung
Mikpooikovopia, Makpooikovopia, OIKkovouETpia, ZTATIOTIKN

(Anuéoia TpiroBdbuia Exmaideuan)

AvarrAnpwrtAg Kabnynti¢ MapkeTivyk

MavemoTAipio Meipaiwg, Tuhua Opydvwong kai Aloiknang Emixeiphoewy

Emikoupog KaBnyntig MapkeTivyk

MavemoTApio Natpwy, Tuhua Aloiknong Emixeiphoewy

AidakTopiko6 Mpoypappa TpApatog Aloiknong Emyeipnoswv:

Zuppetoxn o€ 2 TpigeNeic GupBoUAEUTIKEG EMITPOTIEG Kal 1 eTrTaPEA emiTpoTT €€éTaong diaTpiPrg.
MeramTuyiako Npoéypappa atn Aloiknon Emixeipnocwv:

Autodlvapn didackahia Tou pabrparog « Epeuva Ayopde» (AgloAdynan diddokovta 4,72/5,00, n=13)
[2019-2024] kai «Zuputepi@opa Kartavahwti» (AgioAdynan diddakovta 4,71/5,00, n=4) [2021-22].

EmifAewn 12 petamuyiokwy SITTAWHATIKWY EPYOTIWY OTO YWWATIKG QVTIKEIUEVO TOU « MAPKETIVYKY.
MpotrTuyiaké Mpoéypappa otn Aloiknon EmixeipRocwy:

AutodUvaun Oidaokahia Twv pabnudtwy «Zuumepipopd KaravaAwriy (AgioAdynon diddokovta
4,78/5,00, n=26) [2019-20 & 2023-24], «Biounyaviké Mdpkerivyk & Opydvwan AuvauikoU MwARgewv»
(AgoAoynan didaokovta 4,67/5,00, n=41) [2020-2025], «OAokAnpwévn Emikovwvia MapkeTivyk»
(AgoAoynon diddokovia 4,62/5,00, n=63) [2020-2025], «Ztparnyikd Mdpkerivyk» (AgloAdynan
diddokovta 4,49/5,00, n=42) [2020-2023] kai «Integrated Marketing Communication» yia 10
mpdypaupa Erasmus [2021-2024].

EmiBAcyn 13 TTuxIaKwy £pyaciwv 0TO YVWATIKO QVTIKEIPEVO TOU « MAOKETIVYK»
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03/2024 - Zruepa
Exmaideutikds Opyaviaudg
A1dakTIKEG ApUodIOTNTEG

(1]

10/2023 - 02/2024

Exmaideutikds Opyaviaudg
A1dakTIKEG ApUodIOTNTEG

(1]

10/2017 - 07/2020
Exmaudeutikés Opyaviopdg
AIBaKTIKEG ApUODIOTNTEG
(1]

(2]

10/2016 — 09/2019
Exmaideutikds Opyaviaudg
A1dakTIKEG ApUodIOTNTEG

(1]

2]
(3]

11/2014 - 12/2017
Exmaideutikdg Opyaviaudg
A1dakTIKEG ApUodIOTNTEG

(1]

Aoy AidakTiki Eptreipio
05/2022 - 04/2024
Exmaudeutikés Opyaviopdg
AIBaKTIKEG ApUOBIOTNTEG

12/2018
Exmaudeutikés Opyaviopdg
AIBaKTIKEG ApUOBIOTNTEG

0972016 - 11/2017
Exmaideutikds Opyaviaudg
A1dakTIKEG ApUodIOTNTEG

Luvepyalopevo Ekraideutikd Mpoowmikéd (ZEM) 1o MoAiTiké MapkeTivyk
EMNvIKS Avoiktd MavemaTApio, ZXoAr Kovwvikwy EToTnuwy
Meramruyiaké Npéypappa o1n Anpéaia Aioiknon kai HAektpovikh AlakuBépvnon [AMA]:

Aidaokahia tng Ogpatikrg Evotnrag «lloAmkd Mdpkerivyk» [2023-2025] (A¢ioAoynon &idaokovta
4,61/5,00, n=18) [2023-2024].

Zuvepyalouevo Ekmaideutikd Mpoowmikd (ZEM) omig MeB6Soug ‘Epeuvag otov
Toupiopo

EMnvIKS Avoiktd MavemaTApio, ZXoAr Kovwvikwy EToTnuwy

Mpotrruyiaké Mpodypappa ot Aloiknon ToupiapoU [AIT]:

Aidaokahia g Ogpatikig Evotntag «MéBodor Epeuvag arov Toupigud» (AfioAoynan diddokovta
4,93/5,00, n=2) [2023-2024].

Zuvepyadopevo ExmraideuTiko Mpoowmikoé (ZEM) oto ToupioTikd MapkeTIVYK
EMnviké Avoikté MavemoTApio, Zxohf Koivwvikwy Emotnuwy
Meramruyiaké Npoéypaupa atn Aloiknon ToupiaTikwy Emixeiphaewy [ATE]:

Aidaokahia TG Ogpatikig Evéntag «Toupiotikd  Mdpkerivyk  @opéwv, Opyavwoewv Kai
Emixeipricewvy (AZioAdynan didaokovta 4,36/5,00, n=17) [2017-2018].

EmiBAeywn 12 Meramruyiakwv AimAwpatikwy Epyaciwv oTa yvwoTKa avTikeipeva g «Aioiknong
Toupiatikwv EmiyelpAoewvy Kal Tou « ToupiaTikod Mapkerivyk» [2017-2020].

MavemoTnpiokog YmoéTpopog o1o MapkeTIvyk
MavemoTApio Neipaiwg, TuAua Opydvwaong kai Aloiknang Emixeiphoewy
Mpotrruyiaké Mpoypappa oty Opydvwon kai Aioiknan Emixeiphoewy:

AutodUvapn didackahia Twv pabnudtwv «Mdpkerivyk Yrnpeoiwvy (AZioAdynon didaokovta 4,67 /
5,00) [2016-2018] kai «Aiagripion & Anudaoies Zyéaeicy (Aglohdynon diddokovta 4,71 / 5,00) [2016-
2018].

EmiBAewn exmovnong «llpormrruyiakwy Epeuvnrikwv Epyadiwvy 010 Tiedio Tou MAPKETIVYK.
EmiBAcyn ekmévnang ayyAdgwvwy epyaciwv aTo TAaioio Tou Mpoypapuatog Erasmus.

E¢wrepik6g ZuvepyaTng
MavemaoTAipio Neipaiwg, TuAua Opydvwaong kai Aloiknang Emixeiphoewy

Meramruyiakd Npoypdupara ot Aloiknon Emixeipfioewy, Aioiknon Emixeipfocwy — Mavarquevt
ToupiopoU kai Aioiknon Emixeipioewv yia ZTehéxn

Mapoxn BonbnTikoU eKTTAIBEUTIKOU £pYOuU.

(Io1wTIkr) MeTadeutepoBabpia Exmaideuan kar Zepivapia)
EionyntAg Zepivapiwv

KEAIBIM MavemiaTnuiou Matpwv & Taseis Management KABM

E¢ amooTdoewg, aoclyyxpovn mapadoon g Bepatikig evotntag «MApkeTivyk» OTO TTAGigIO Tou
EMIPOPPWTIKOU TTpOYPapuaTog «Aloiknon Movadwv Yyeiagy.

EionyntAg Zepivapiwv
MavemioThpio Meipaiwg

Aigvépyeia oepivapiwv ae Tpamedika ZTeAéxn oxeTka pe TIG «Baoikég Apxég MApkeTivyk oTov
Tpamelikd KAGdo.

Aékropag MepikAg AtracyoAnong oTig MeBodoug Epeuvag

University of Nicosia Online & University of South Wales, Nicosia - Cyprus
Meramruyiako Npéypappa otn Aloiknan Emixeiphoewy (AyyAddewvo Mpdypappa):
E¢ amooTaoewg didaokahia Tou pabruatog «Research Methods.
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02/2015 - 06/2016
Exmaudeutikés Opyaviopdg
AIBaKTIKEG ApUODIOTNTEG

10/2010 - 06/2014
Exmaudeutikés Opyaviopdg
AIBaKTIKEG ApUOBIOTNTEG

Epeuvnriki Eptreipia
11/2021
Kopieg Appodidtnreg

07/2021
Kupieg Appodidtnreg

03/2021 - 04/2021
Kupieg Appodidtnreg

12/2014 - 01/2015
Kopieg Appodidrnreg

12/2009 - 12/2010
Kupieg Appodidtnreg

Aiddokwv MapkeTivyk
AKMI Metropolitan College & MavemiaTApio Tou East London

Mpotrtuyiaké Mpdypappa ot Aloiknon Emixeipnocwv (EAnvéowvo Mpdypauua):
Aidaokahia Twv paBnuatwv «Digital Marketing and Social Networks» kai «Digital Marketing and
Integrated Marketing Communications».

Mpomruxiakd Mpéypappa otn Pidofevia kar Aigbvég ToupioTikd Mavaruevt (EAMnvéowvo
Mpoypapa):
Aidaokahia Twv paBnudtwy «Researching in Business and Management» kai «Foundations of
Marketing».

MpoTrtuyiaké Mpdypappa ato MapkeTivyk (EAANVOQwvo Mpdypauua):
Aidaokahia Tou yabiuarog «Digital Marketing and Social Networks».

Aidaokwv MapkeTivyk
IST College & MavemaTAuio Tou Hertfordshire, ZxoAf Aloiknong kai Oikovopiag

Meramruyiaké Npoéypappa ato Mavarfuevt (AyyAdowvo Mpdypauua):
Aidaokahia Tou pabrparog « Competing with Marketing»

Mpotrtuyiakd Mpdypappa ot Aloiknon Emixeiprocwv (AyyAdpwvo & EAAnvaewvo Mpdypauua):
Aidaokahia Twv pabnudrwy «Business and Commercial Awareness» kai «Business in Context».

Mpotrruyxiakd Mpéypappa ot Aioiknon AvBpwrivwv Mépwv kar Mépketivyk (AyyAdowvo &
EANvoQwvo Mpéypayua):

Aidaokahia Twv yaBnuaTtwy «Psychology and Consumer Behavioury, «Marketing Communications»,
«Market and Social Researchy kai «Marketing Planning».

KévTpo Epeuviov Mavemmiatnuiou Melpaiwg
ZUWPETOX OTN OUYYPOQN Kal 0pyavwaT EKTTAIBEUTIKOU UAIKOU 0TO TTAaiaio Tou épyou:

«Ayopég XpnuarommoTtwtikwy Méowv kal GMeg diatdgeic (PuBuiaTikd MAaioio MiFID 1) ae ateAéxn Tng
Attica Bank»

Kévtpo Epeuvwv Mavemartnuiou Meipaiwg
ZUMUETOXT OTN GUYYPOQI KOl 0pyavwaoT EKTTAIBEUTIKOU UAIKOU OTO TTAQiCI0 TOU £pyou:

«Mpdypapua Xpnuatooikovouikig Exmaideuang aTehexwy g Attica Bank»

Kévtpo Epeuvav MavemaTtnuiou Melpaiwg
Agiohdynon mpwroyevwv  dedopévwy  Epeuvag TEdiou - guupeToxn otV eéaywyry Bagikwv
OUPTIEPACUATWY KaI TNV KaTapTIoN TEAIKOU TTapadotéou PeAETNG, Tou £pyou:

«To Zuvopoyo Epyaaiakng E¢oubévwang (BurnOut Syndrome) ota EBvika Kévrpa Avagopdg COVID-
19 kal Mpotdoeig yia  21adiakh amarayri Tou NoanAeuTikoU MPoowTTIKOU aTT6 TIG GUVETTEIEG TOUY

Kévtpo Epeuvav MavemaTtnuiou Melpaiwg
AvaAuon amaitiogwy Kai Tpoaapoyr 6aov agopd 1o eAANvIKG TrepIBaAAov Tou Epyou:

«AvaBean ekmdvNoNG Twv TEXVIKWY TTPOdIaYpAQWY Tou GUOTAPATOS dlayeipiong YeTpnTwy mou Ba
eykaraoTabei 0TI aiBouaeg BiECaywyng TUXEPWY Tralyviwy We TTaixvidounxavipara T0tmou VLT».

Kévtpo Epeuvv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OAavdia

ZUMOYA TTPWTOYEVWY Kal OEUTEPOYEVWY DEDOPEVWY, TTOIOTIKF KaI TTOOOTIKY avaAuan dedopevwy,
KaBWwG Kal guyypaQr Twv TEAIKWY TTapadoTéwy ToU EPEUVNTIKOU £PYOU:

«Eukalipieg yia T AigBvotroinan Twv Mikpopeoaiwv Emixeipfioewv (MME) o€ Tpiteg Xwpeg», £pyo yia
v Eupwaik Emrpotr / TevikA AictBuvan Emixelphoewy, Mpowbnan g AviaywviaTikOTnTag,
Emixeipnuatikig Zuvepyaaiag kai YmooTtipigng Twv MME.
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07/2009 - 12/2009
Kupieg Appodidtnreg

09/2007 - 12/2007
Kopieg Appodidtnreg

12/2006 — 01/2008
Kupieg Appodidtnreg

07/2005 - 12/2006
Kopieg Appodidrnreg

Aoy Epyaoiokni Eptreipia

02/2020 - TAepa

Exmaideutikds Opyaviaudg
Aloikntikég ApuodioTnTeg

Touéag

12/2017 - 02/2020
Epyoddtng

Kupieg Appodidtnreg

Topéag

Kévtpo Epeuvv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OAavdia

ZUMNOYA TTPWTOYEVWY Kal DEUTEPOYEVWY DEDOPEVWY, TTOIOTIKF KaI TTOOOTIKY avaAuan dedopevwy,
KaBwWG Kal guyypaQr Twv TEAIKWY TTapadoTéwy ToU EPEUVNTIKOU £PYOU:

«MeAETN ava@opikd Pe TIG un vopoBeTnpéves TPWTOROUAIEG yIa TV TTPOWBNGT TNG I0GTNTAG TwV QUAWY
oTo epyaaiakd mepiBariovy, Epyo yia v Eupwraikr Emitpot) / AraaydAnan, Kovwvikég YTToBETEIg
kai Toeg Eukaipieg.

Kévtpo Epeuvwv MavemaoTnuiou Meipaiwg & EIM Business and Policy Research, OMavoia

ZuMoyh TTpwToyevwv Kal deuTepOyEVV OEBOpEVY, TTOIOTIKA Kal TTOOOTIKA avaAuon Oedopéviy,
KaBwWG Kal guyypaQr Twv TEAIKWY TTapadoTéwy ToU EPEUVNTIKOU £PYOU:

«AZIOAOYNON Twv UTTOOTNPIKTIKWY UTNpediwv yia Tic MME oTov Topéa Twv TIVEUHATIKGWV
SIKaiwpdTwvy, £pyo yia Tnv Eupwraikr Emitpot / Mevikh AielBuvon Emixeipicewv kai Biopnyaviag.

Kévtpo Epeuvv MavemoTnuiou Meipaiwg & EIM Business and Policy Research, OAavdia

ZUMNOYA TTPWTOYEVWV Kal DEUTEPOYEVWY DEDOPEVWY, TTOIOTIKF KAl TTOOOTIKY avaAuan dedopevwy,
KaBwWG Kal guyypaQr Twv TEAIKWY TTapadoTéwy ToU EPEUVNTIKOU £PYOU:

«MoNiTikEG Kal opyaviopoi opadotoinong eTaipelwv oty Eupwtmy, €pyo yia Aoyapiacud g
Eupwmaikig EmiTpotg o€ guvepyaaia e To Eupwraikd Aiktuo Oikovopikig kai Koivwvikig Epeuvag
- ENSR.

Kévtpo Epeuvwv MavemaoTnuiou Meipaiwg & EIM Business and Policy Research, OMavoia

ZuMoyh TTpwToyevwv Kai deuTepOyEVV OEDOpEVY, TTOIOTIKA Kal TTOOOTIKA avaAuon Oedopéviy,
KaBwG Kal ouyypaQr Twv TENIKWY TTapadoTéwy Tou EPEUVNTIKOU £pYOU:

«Equal Emixeipnuarikr MpootTikh — Apdon 2.1: Epeuva karaypa@ig kai avaluong tng ayopds
epyaaiag oty Mepipépeia e Autikig Makedoviag — Eviomopds kal avaAuan kKAadwv trou TAATTOVTal
amd avepyia — Karaypaer, amagiwpévwy emayyehudrwv — Aiagaivépevn ZATnon €1IBIKOTATWY Kal
ETTAYYEAUATWV.

Emikoupog KaBnyntiig MapkeTivyk
MNavemoTApio Marpwy, TuARKa Aloiknong ETixeipiioewy

[1] Zuppetoxr) oTig €mTPOTEG 10TOOEAIBAG, 0ONyoU TIPOTITUXIOKWY OTIOUdWY, KabBapiétnTag,
dnuoa16TNTag Kal EowWTEPIKOU eAEyyou Tou Turuarog Aloiknong Emixeipioewy.

[2] Ekmmévnon Epeuvag kai poeToldaaia ékBeong amogoitwy Tou TuAuatog Aloiknong ETixeipfRocwy.
[3] ZuppeToxn o€ TpIeAEic emTPOTIEG ETIAOYAS GUUBAGIOUXWV DIBACKOVTWY OTO TIEQIO TOU HAPKETIVYK.
[4] Avamrutn dlapnuicewy TUTOU banner TG XxoArg Oikovopikwy EmaoTnuwv Kai Aloiknong
Emixeiphocwv tou MavemaTnuiou Marpwv kai ToToBETNON AuTwv OTIG KATAMNAES I0TOOEAIDEC.

[5] AvarTugn TpowBnTikoU @uAAadiou Tou Tufpartog Aioiknong Emixeiphoewv.

[6] ZupueToxn atnv TrpoeToIdaaia TG £TAIAG EKBEONG EWTEPIKOU EAEyXOU Tou TPAWATOS, KABWS Kal
0TIG O1adIKATiES TTIOTOTTOINGNG TOU TTPOTITUXIAKOU TTPOYPANHATOS GTTOUDWV.

Aioiknon Exmaideutikwv Movadwy

Eionyntig B’ BaBuol Tou KAddou MNE AioiknTikoU-01kovopikoU

Ymoupyeio Oikovopikwv — Movada Amokparikotroifoewy, Alayeipiong Kivntwv  Afiwv  kai
Emixeipnaiakol Zyediaapol — [Kararagn: 305 amd 1190 umoyneioug - rpoknpuén 4K/2016 Tou AZEN)

[1] EAeyxog kar TapakoAoubnaon 060wy aTTé ATTOKPATIKOTIOINTEIS ETAIPEIWY, AKIVATWY, KAl AOITTRV
TIEPIOUCIOKWY aTOoIXEiWwv Tou EMnVIKoU Anpogiou Tou mpoopiovtal yia v efumnpétnan Tou
Anuoaiou Xpéoug.

[2] Exmpoowtog tou YToupyeiou Oikovopikwv otnv Emtpot| Alaolvéeong Twv Zuppacewy
Mapaywpnong yia Ta Mepigepeiakd Aspodpdpia e EAAGAC.

Anuéaia Aloiknon
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11/2014 - 12/2016
Epyoddtng

Kupieg Appodidtnreg
Touéag

11/2007 - 08/2009
EpyodoTng
Kopieg Appodidrnreg

Touéag
Alokpioeig kal Bpafeuoeig
(1]

(2]

LTPATIWTIKES YITOXPEWOEIG
02/2007-08/2007

Apuodidtnreg

Zwua

MoTomoinoeig

(1]

(2]
(3]
(4]

[5]

Mwooeg

(1]

2]

3]

Aegi6TnTeg MAnpo@opIkng
(1]

(2]

Anuooicloeig o€ AKadnuaika
Meprodikd pe Lootnua Kpitwv
(B1]

(B2]

E¢wrepik6g Zuvepyatng

TuAua Opydvwang & Aioiknang Emixeipioewy, MavemoTApio Meipaiwg

[1] Metamruyiaké Mpdypapua atn Aloiknan ETIXeIpocwy yia ZTeAEXn

[2] MeTamTuyiaké Mpéypauua otn Aloiknon Emixeiprocwy - Mavarfuevt Toupiopol
[3] Metamruyiakd Mpdypaupa atn Aloiknon Emixeiphoewy - OAikA MoidtnTa

ZuvToVvIoUAG yIa GUYKEVTPWOT EKTTAIOEUTIKOU UAIKOU- GUAAOYR, EIGaywyn Kal ETECEpyaaia aToIxEiwy
yia TV agioAdynon Twv PETATITUXIOKWY TTPOYPAHUATWY: apXeIoBETNGN SITTAWHATIKWY EPYATIWVY.

Ymmpeoieg Exmaideuang

Bon06¢ Zuupoulog EmyeipAoewv
Ernst & Young, I'pageio ABnvav

Zuppetoyr o€ aupBouleuTikd épya yia ToAhueBvikoUg opiloug pe Tapouaia atnv EAAGOa aToug Topeig
ETAIPIKAG Popoloyiag £1G0BAKATOG KAl EVOOOUIAIKWY TIMOAOYACEWV.

ZupBouheuTikéG YTNpeaieg

BpaBeio KaAutepou KaBnyntn tou IST College — University of Hertfordshire yia 1o akadnuaikoé €rog
2012/13 pe Baaon TI €TATIEC A§I0AOYATEIC TWY GTTOUdACTWY Yia TV TroI6TNTA SIdaCKOAIAG.

Bpapeio «Sir Julian Hodge» yia v kaAutepn emidoon atn Aioiknon MépkeTivyk yia 1o é10¢ 2006,
MavemotAhuio Cardiff — XxoAA Aloiknong Emixeiphoewy, Oualia.

Zunvitng - YrraomotAg AloikntoU
YmaomotAg AloikntoU & Ipappatéag ato pageio Anuoaiwv Lxéoewy
MoAepikr) Agpotropia, 130 Zunvapyia Mayng Afjuvou

07/2024,MoTomoinTikd Emudpewaong Mehwv ZEM otnv Avoikti kai €§ AmooTdosws Exmaideuon
(A€EAE), EAAnvIKO AvoikTd MavemiaTApio (EAM)

09/2013, Méhog Tng Eupwraikrig Akadnpiag Mdapketivyk (EMAC)
04/2011, MaTomoinuévog Eionyntig Exmaideutikwy Mpoypapudrwy AAEK-OAEA

10/2010, MioTtomoinuévog Ekmaideutic oto Mntpwo Aidaokéviwv oe Kévipa Metalukelakng
Exmaideuong (KoAéyia)

09/2007, Méhog Tou OikovopikoU EmmiyeAntnpiou EAAGSAG

EMnvikd (Mntpiki MAwooa)
AyyAiké (Apioteg M'vwaeig, Certificate of Proficiency in English, University of Cambridge)
FaMika (Baoikég M'vwoeig, DELF | - Evotnreg A1 & A3, Ambassade de France en Gréce)

MaToToinuévog XpAatng Baaikwy Acgiotitwy HAekTpovikoU YmohoyiaTh (Katoxog MigTomoinTikou
TexvoBAaaTou ApioToteeiou MavemoTtnuiou Oegoalovikng, Certified Computer User — «CCU»).

Z1amiaTik6 Makéro yia 11 Kovwvikég Emathues (IBM SPSS) kai IBM SPSS Amos.
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