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XprioTog Aifag
clivas@unipi.gr

AiSakTopik6 AimAwpa otn Ala@Auion [Apiora]
MavemoTApio Meipaiwg / TpAua Opyavwang kai Aloiknong Emixeiproswy

«To Aiagnuiotiké Mivupa moiv kai kard 1 Aidpkeia twv @doswy m¢ Oikovouikhs "Yeeons otnv
EMdda» [EmBAETWY KaBnyntAg: Ap. ABavdaiog Koupepévog]

AilagnuioTikiy Ztparnyikn, Oikovouikn 'Yeeon, MakpopdpkeTivyk, Moootikiy AvaAuon Mepiexopévou,
MoAupetaBAnTA ZTamioTik AvaAuon Acdopévwy

Meramrruyioko AirAwpa Eidikeuong otn Aloiknon Emixeipioewv (MBA) pe ‘Epgaon oto
MapkeTivyk [Aiav KaAd]

MavemiaTAuio Cardiff / ZxoAr Aioiknang Emixeipioewv, Oualia — Hvwyévo Baaiieio

«A Comparative Analysis of Segmentation, Targeting and Positioning in the Greek Banking Sector: The
Cases of EFG Eurobank Ergasias and Citibank» [Aidkpion] [EmBAéTouca KaBnyATpia: Ap. Shumaila
Yousafzai]

Mapketivyk Mavarfuevt, Ztpatnyikiy Mapketivyk, Emixeipnaiakr ZramiaTik, Z1parnyiké Mavarluevt

MeramTuyioko EmrayyeApariké AimrAwpa otn ®opoloyia [Aiav KaAw]
Athens Laboratory of Business Administration (ALBA) / ZxoAf Aloiknong Emixeiphoewv
Apean kai Eppean opohoyia, Evioopihikég Tipohoyrioeig, Poporoyiki AoyiaTiki

Mruyio otnv Oikovopikn EmoTApN [Apiora]

MavemoTAuio Meipaiwg / TuAua OikovopikAg EmoTAung
Mikpooikovopia, Makpooikovopia, OIKovopeTpia, ZTOTIOTIKA

(Anuooia TpiroBaBuia Exmaideuon)

AvamrAnpwrig Kabnyntig (MakpoudpkeTivyk Kai Ala@Auion)
MavemoTApio Meipaiwg, TuRua Opyavwaong kai Aioiknong Emixeipfocwy

Meramtuxioké Mpoypaupa otn Aloiknon Emyeipioewv - OAiky Moiotnta pe Aigbvi
NpooavatoAiopo (MMZ MBA - TQM):

Yuvdibaakahia Tou pabhuatog « Marketing Management» [2025-26]

Meramtuyiako Mpoypappa oty Aloiknon EmixeipRocwy yia Z1eAéxn (MMZ EMBA):
Autoduvapn Sidackahia Tou pabhpatog « Mdpkerivyk Ymnpeaiwvy [2025-26]
Tuvdidaokahia Tou pabruarog «Aioiknan Mdpkerivyk» [2025-26]

MeramrTuyioko Mpdypappa otn Aloiknon Emixeipnocwv (MMZ MBA)
YuvdidaakaAia Tou pabhuatog « Suurepipopd KaravaAwrny» [2025-26]

MeramTuyioké Mpéypappa otn Aloiknon Emixeipnocwv - Biwoiun Avamruén (MMEZ MBA -
Sustainability)

Zuvdidaokahia Tou pabhuarog « Green Marketing and Green Washing» [2025-26]
Mpomtuyiaké Mpéypappa otnv Opydvwon kai Aioiknon Emixeiposwv:

AutodUvaun didackoAia Twv paBnudtwv «Zuumepipopd Karavadwriy [2025-26], «Mdpkerivyk
Ymnpeoiwvy  [2024-26], «OAokAnpwpévn Emikoivwvia Mdpketivyky  [2024-26] kai  «Koivwvikd
Mdpkerivyk» [2025-26].



02/2020 - 12/2024
Exmaideutikdg Opyaviopog
AidakTIKEG ApUodIdTNTES
(1]

(1]

2]

(3]
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03/2024 - Zruepa
Exmaideutikdg Opyaviopog
AidokTiKEG AppodIOTNTEG

(1]
2]

3]

10/2023 - 02/2024
Exmaideutikdg Opyaviopog
AidakTIKEG ApUodIATNTES
(1]

10/2017 - 07/2020
Exmaideutikog Opyaviopog
AidokTIKEG AppodIOTNTEG

(1]

2]

10/2016 — 09/2019
Exmaideutikog Opyaviopog
AidokTIKEG AppodIOTNTEG

(1]

[2]
3]
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Emikoupog KaBnyntng (MapkeTivyk pe éugaon otn Aiapnyion)

MavemoTApio Moarpwy, TuRua Aloiknang Emixeipnocwy

AidakTopikd Mpoypaupa TpAuarog Aloiknong Emixeipnocwv:

Zuppetoxn o€ 2 TpIgeAEi ouPPBOUAEUTIKEG ETITPOTTEG Kal 1 ETTTapEN EMITPOTIA €¢ETAONG S1ATPIPAG.
MeramTuyioko MNpdypappa otn Aloiknon Emixeipnocwv:

Autoduvapn didackahia Tou pabnuarog « Epeuva Ayopds» (Aglohdynan didaokovta 4,72/5,00, n=13)
[2019-2024] kai «ZupTepipopa Katavahwti» (AgloAdynan didackovta 4,71/5,00, n=4) [2021-22].

EmiBAewn 12 perammuyiokwy SITTAWHATIKWY EPYACIWY OTO YVWOTIKG QVTIKEINEVO TOU « MAPKETIVYKY.
Mpomtuyiako Mpéypappa ot Aloiknon Emixeiphoewyv:

Autodivapn didackadia Twv pabnudtwy «Zuutrepipopd Karavadwriy (AgoAdynon diddokovta
4,78/5,00, n=26) [2019-20 & 2023-24], «Brounyaviké Mapkerivyk & Opydvwan Auvapikou MwARgewvy
(AgloAdynon didaokovta 4,67/5,00, n=41) [2020-2025], « OAokAnpwpévn Emikoivwvia MApkeTivyk»
(AgioAoynon didackovta 4,62/5,00, n=63) [2020-2025], «Z1pamnyikd Mapkerivyk» (ASloAdynon
didGokovta 4,49/5,00, n=42) [2020-2023] ka1 «Integrated Marketing Communication» yia T0
Tpoypaupa Erasmus [2021-2024].

EmiBAewn 13 TITUXIOKWY EQYAOIWY GTO YVWOTIKO QVTIKEIUEVO TOU « MADKETIVYK»

Zuvepyoalopevo Exmraideutiké Mpoowmikd (ZEM) (MoAiTiké MapkeTivyk)
EMnvik6 Avoikté MavemiatAuio, ZxoA Kovwvikwy ETiotuwy

MerarmrTuyioko Mpdypappa otn Anudaia Aloiknon kai HAektpoviki AlakuBépvnon [AMA]:
2uvtovioTAg TG Oeparikig EvatnTag «[MoAiriké Mdpkerivyk» [2025-2026]

Aidaokahia g Ocparikig Evétntag «MoAimiké Mapkerivyky [2023-2026] (AgloAdynon diddokovta
4,80/5,00, n=68) [2023-2026].

EmiBheywn 1 peromruyiokhg SimAwparikig epyaciag oTo yvwoTikG avikeiyevo tou «[ToAimikou
Mdpkerivyky» [2025-2026].

Zuvepyalopevo Extraideutiko Npoowmiké (ZEM) (MéBodol Epeuvag oTov Toupiouo)
EMnvikd Avoikté MavemoTApio, ZXoA Kolvwvikwv Emotnpwv
Mpotrtuxiako6 Mpoypaupa atn Aloiknon ToupiapoU [AIT]:

Aidaokahia TG Oeparikig Evotnrag «MéBodor Epeuvag atov Toupiou6» (Afiohdynan d1ddokovta
4,93/5,00, n=2) [2023-2024].

Zuvepyalopevo Exkmraideutiko Npoowmikoé (ZEM) (ToupioTikd MAPKETIVYK)
EMnvik6 Avoikté Mavematiuio, ZxoA Kovwvikwy ETiotuwy
MeramrTuyiako Mpdypappa atn Aioiknon ToupioTikwy Emixeiphioewy [ATE]:

Aidaokahia Tng OeuatikAg Evotnrag  «Toupiomiké  Mapkerivyk  @opéwv, Opyavwoewyv  Kai
Emixeipricewvy (A§lohdynon didaokovTa 4,36/5,00, n=17) [2017-2018].

EmiBAewn 12 Metamtuyiokwv ArmAwpaTikwy Epyagiwv ata yvwoTIKG avTikeiyeva g «Aioiknong
ToupiaTikwy ETmixeipricewvy kai Tou « ToupiaTikol Mapkerivyk» [2017-2020].

MavemoTnuiokog YmoTpo@og (MApKETIVYK)
MavemoTApio Meipaiwg, TuRua Opyavwaong kai Aioiknong Emixeipfocwy
Mpomruyiaké Mpdypappa oy Opyavwon kar Aloiknan Emixeipnocwy:

Autodivapun didaokahia Twv pabnuatwy «Mdpkerivyk Yrnpeoiwvy (AgioAéynan didaokovta 4,67 /
5,00) [2016-2018] kau «Aiagripion & Anudaoies Sxéaeigy (Alohdynan didaokovta 4,71/ 5,00) [2016-
2018].

EmiBAewn ekmévnong «Mpomruyiakwv Epeuvnrikwv Epyadiwvy ato Tedio Tou MAPKETIVYK.
EmiBAeyn ekmévnong ayyAdpuwvwy epyaaiwv oTo TAaiaio Tou Mpoypduparog Erasmus.



11/2014 - 12/2017
Exmaideutikdg Opyaviopog
AidakTIKEG ApU0odIATNTES

(1]

MAoimri) AidakTikf Eptreipia
05/2022 - 01/2026
Exmaideutikog Opyaviopog
AidokTIKEG AppodIOTNTEG

12/2018
Exmaideutikog Opyaviopog
AidokTIKEG AppodIOTNTEG

09/2016 - 11/2017
Exmaideutikog Opyaviopog
AidokTIKEG AppodIOTNTEG

02/2015 - 06/2016
Exmaideutikdg Opyaviopog
AidakTIKEG ApUodIATNTES

10/2010 — 06/2014
Exmaideutikdg Opyaviopog
AidakTIKEG ApU0dIATNTES

Epeuvnrikn Eptreipia
03/2026 - 05/2026
Kupieg Appodidmreg
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E¢wrepik6g TuvepyaTng
MavemoTApio Meipaiwg, Tuiua Opyavwong kai Aloiknong EmixeipRocwy

Meramruyiaka Npoypdaupara atn Aioiknon Emixelproewy, Aioiknan Emixeiphocwy — Mavarfuevt
ToupiopouU kai Aloiknan Emixeiphiaewy yia ZTeAéXn

Mapoxn BondnTikoU ekmraideuTikoU épyou.

(ID1wTikr MeTadeutepoBaBpia Ekmaideuan kar Zepivapia)
Eionyntig Zepivapiwy

KEAIBIM Mavemotnuiou Matpwv & Taseis Management KABM

E¢ amootdoewg, aclyyxpovn mapddoon g Bepariknig evomnrag «MAapkeTivyk» 010 TTAAigIO TOu
EMPOPPWTIKOU TTpoypduuarog «Aloiknon Movadwy Yyeiagy.

EionynTig Zepivapiwv
MavemoTApio Melpaiwg

Aigvépyela oepivapiwv oe TpameQikG ZTeAéxn OXeTIKA pe I «Baoikég Apxég MApkeTivyk oTov
Tpomegikd KAGdo».

AékTopag Mepikig AtraoyoAnong (Mé@odor ‘Epeuvag)

University of Nicosia Online & University of South Wales, Nicosia - Cyprus
MerarmrTuyiako Mpdypappa atn Aioiknon Emixeiprioswv (AyyAdpwvo Mpdypaupa):
E¢ amootdoewg d1daokahia Tou paBAuarog «Research Methodsy.

A1ddokwv (MapkeTivyk Kai Aloiknon Emixeipnocwv)
AKMI Metropolitan College & MavemoTuio Tou East London

Mpomtuyiakoé Mpoypappa ot Aloiknon Emixeiphocwy / Mapketivyk (EAMnvéowvo Mpodypauua):
Aidaokahio Twv pabnuatwv «Digital Marketing and Social Networks» kai «Digital Marketing and
Integrated Marketing Communications.

Mpomtuyiakd Mpoéypappa otn Pihogevia kai AigBvég Toupiomikdé Mavarfuevr (EAnvéowvo
Mpdypappa):
Aidaokohia Twv pabnudtwv «Researching in Business and Management» xai «Foundations of
Marketing.

AiddoKkwv (MAPKETIVYK)
IST College & MavemaTuio Tou Hertfordshire, £xoAR Aioiknong kai Oikovopiog

MeramTuyiako Npdypappa a1o Mavarluevt (AyyAdowvo Mpdypappa):
Aidaokahia Tou padAuarog « Competing through Marketing»

Mpomtuyiakoé Mpoypappa ot Aloiknan Emixeiphocwy (AyyAdpwvo & EAMnvéewvo Mpodypauua):
Aidaokahia Twv paBnuatwy «Business and Commercial Awareness» kai «Business in Context».

Mpomruyiakd Mpdypaupa ot Aloiknon AvBpwrivwv TMopwv kar Mapketivyk (AyyAdpwvo &
EMnvéowvo Mpodypapua):

Aidaokahia Twv pabnudtwv «Psychology and Consumer Behaviour», «Marketing Communicationsy,
«Market and Social Research» kai «<Marketing Planning».

Kévtpo Epeuvv MavemoTnuiou Melpaiwg & IvaTitouto TotmikAg AuTodioiknong

Zuppetoxn oTa opadotéa Tou Epyou, pe GUPBOAN oTov peBodohoyikd oxediaaud TG PEAETNG, 1Biwg
w¢ TPOG TNV €TMIAOYR Twv TMywv dedopévwy, Ta KpImpla éviagng kai T diadikacia GuAAoyrg Toug.
Zuppetoxn, ETiong, aTnv avaAuan Kal EpUNVEia Twv atmoTEAECUATWY, OTN GUYKPITIKF aTOTUTIWOT TwV
eupnudaTwy, KaBwg Kal aTn SIaudpewan TwWY CUPTIEPACHATWY, TWV TIPOTEIVOPEVWY TTapEUBAcEwWY Kal
TWV KATEUBUVOEWY Yia PeAAOVTIKR Epeuva Tou Epyou:

«MeAétn Agiomroinang Aladiktuakwy Aglohoynocwv Mohitwv yia m BeAtiwon Ymmpeoiwv TotmKAG
Autodioiknang»



01/2026 — 06/2026 (Xripepa)
Kupieg Appodidmreg

01/2026 - 05/2026
KUpieg ApuodiomTeg

02/2026 - 12/2026 (ZAuepa)
KUpieg ApuodiomTeg

06/2025 - 12/2025
KUpieg Appodidtnteg

05/2025 - 31/12/2027 (2Auepa)
Kupieg Appodidmreg

06/2024 - 10/2024
Kupieg Appodidmreg

11/2021
Kupieg Appodidmreg

07/2021
KUpieg ApuodiomTeg

03/2021 - 04/2021
KUpieg ApuodiomTeg

12/2014 - 01/2015
KUpieg AppodiotnTeg

12/2009 - 12/2010
Kupieg Appodidmreg
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Kévipo Epeuvavv MNavemiatnuiou Meipaiwg

Emotnuovikdg ouvtoviopdg épyou kai Zuppetoxn oto [M1.1. «[poetoiyacia Tou avaAuTikou
TpoypdupaTog aToudwy, Twv paBnudrwy kal master's modules (MavemaTAuio Meipaiwg) Tou Epyou:

«E@appoyég Texvntag Nonuoouvng»

Kévtpo Epeuvwv MavemoTtnuiou Meipaiwg
Yuppetoxn oTig Evornreg Epyaciag EE1, EE4, EE5, EE6 ,EE7 & EES8 Tou £pyou:
«E¢umivn MavemotnuiodoAn»

Kévtpo Epeuvwv MavemoTnuiou Meipaiwg
Tuppetoxn oto ME1 wg YmelBuvog MNoiétnTag Tou €pyou:

«YToaThpIgn TapeuPacewy 106TIUNG TPOoRacng AUEA Kal GAES €IDIKEG EKTTOIDEUTIKEG aVAYKEG TOU
MavemoTnyiou Melpaiwgy

Kévtpo Epeuvwv MavemoTtnuiou Meipaiwg
Zupuetoxn otig EE2, EE3, EE4 kai EES Tou £pyou:
«Mapampntipio MME yia Tv epappoyr TG KUKAIKAG OIKOVOIag Kal TG KOIVWVIKAG BIwaIudtnTag

Kévipo Epeuvavv MNavemmiatnuiou Melpaiwg
EmoTnuovikdg YmeuBuvog Tou épyou:
«pageio AlooOvdeang kal Emixeipnuatikétnrag Tou MavemaTnuiou Meipaiwey

Kévtpo Epeuvwv MavemoTtnuiou Meipaiwg

Ymootpign g uhomoinong g evotnTag epyaciog EE3 «karaypaer mapdywv oty Baon
dedopévvy Kal NG OAOKARpwang Tou avTiaTolyou TTapadoTéou: «BAan dedopévwy Pe TTapAXouG», OTO
TAaialo Tou épyou:

«Avamugn Wnoiakol TagdiwtikoU Mpaktopa Oeuatikol Toupiopol Mepigépeiag ATTikAG [ATTP4-
0360711]»,

Kévtpo Epeuvwv MavemoTtnuiou Meipaiwg
ZuppeToxn 0T ouyypa@n kai opyavwaorn ekraideutikod UAIKoU aTo TTAaiaIo Tou £pyou:

«Ayopég XpnuatotmoTwTikwv Méawv kar dAAeg Siatageis (PuBuioTikd MAaiaio MIFID 1I) og ateAéxn Tng
Attica Bank»

Kévtpo Epeuvwv MavemaTtnuiou Melpaiwg
ZUMPETOXA OTN GUYYPa®n Kal opyavwan eKTTaIdeuTikoU UAIKOU oTo TTAQiaIo Tou épyou:

«Mpdypapua XpnuarooikovouikAg Ekmaideuang oteAexwv g Attica Bank»

Kévtpo Epeuvwv MavemoTtnuiou Meipaiwg
Agiohdynon  mpwroyevwy  dedopévwy  épeuvag Tediou - guppEToxn otV efaywyny  PACIKWY
CUPTIEPACHATWY KaI 0TNV KatdpTIon TeAIKoU TTapadoTéou PeAETNG, Tou £pyou:

«To Z0vdpopo Epyaciokng E¢oubévwang (BurnOut Syndrome) ata EBvika Kévipa Avagopag COVID-
19 kai Mpotdoeig yia tn Zradiakn amarayr) Tou NoanAeuTikou MpoowTikoU ammd TIG CUVETIEIEG TOUY»

Kévtpo Epeuvwv MavemaTtnuiou Melpaiwg
AvaAuaon aTraiTAoEwY Kal TTpogappoyr 6aov agopd To eAAnvikG TepIBaAAov Tou Epyou:

«AvaBeon ekTTOVNONG TWV TEXVIKWY TTPOdIAYPAPWY TOU CUGTAWATOS dIaXEipIONG WETPNTWY TTou Ba
eykataoTaBei aTig aiBouoeg Siegaywyng TUXepWY Traryviwv e Taixvidopnyaviuara 10trou VLT».

Kévrpo Epeuviv MavemoTnpiou Meipaiwg & EIM Business and Policy Research, OMavdia

ZuMoyn TTpwTOYyEVWY Kal deuTepoyeVV OEDOPEVWY, TTOIOTIKI Kal TTOOOTIKA avaAucn dedopévwy,
KaBwg kal ouyypa@n Twv TENIKWY TTOPABOTEWV TOU EPEUVNTIKOU EPYOU:



07/2009 - 12/2009
Kupieg Appodidmreg

09/2007 - 12/2007
Kupieg Appodidmreg

12/2006 — 01/2008
KUpieg ApuodiomTeg

07/2005 - 12/2006
KUpieg ApuodiomTeg

MAoimriy Epyaoiakn Eptreipia
03/2026 - Zrjuepa

Opyavioudg

Kupieg Appodidmreg

Topéag

12/2025 - Zhuepa
Opyavioudg
Kupieg Appodidmreg

Topéag

05/2025 - Zruepa
Opyavioudg
KUpieg AppodiomnTeg

Topéag
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«Eukaipieg yia 1 AigBvotroinon twv Mikpopeoaiwv Emixeiphocwv (MME) oe Tpiteg Xwpegy, £pyo yia
v Eupwmaik Emtpom / Mevik AictBuvon Emixeipioewy, Mpowbnon g AviaywviaTikoThTag,
Emixeipnuarikig Luvepyaaiog kar Yrootipigng twv MME.

Kévpo Epeuviv MavemoTnpiou Meipaiwg & EIM Business and Policy Research, OMavdia

ZuMoyn TpwTOyEVWY Kal deuTepoyevv OEDOPEVWY, TTOIOTIKK Kal TTOOOTIKA avaAucn dedopévwy,
KaBwg kar ouyypan Twv TEAIKWV TTapadoTEWV TOU EPEUVNTIKOU £pYOU:

«MeAEtn avagopikd pe TG Un vopoBeTnuéveg TTpwToBOUAIES yia TV TTpowdnon TG I06TNTAG TwV GUAWY
070 £pyaalakd TepIBarovy, Epyo yia Tnv Eupwrraikh Emirpotm / AmagxoAnan, Koivwvikég Ymobéaeig
kai logg Eukaipieg.

Kévpo Epeuviv MavemoTnpiou Meipaiwg & EIM Business and Policy Research, OMavdia

ZuMoyn TpwTOYyEVWY Kal deuTepoyevv OEDOPEVWY, TTOIOTIKI Kal TTOOOTIKA avaAucn dedopévwy,
KaBwg kal ouyypa@n Twv TENIKWY TTOPABOTEWV TOU EPEUVNTIKOU EPYOU:

«AZIoAOynon Twv UTTOOTNPIKTIKWY UTINPEECIWV yia TiG MME oTov Topéa Twv TIVEUMOTIKWY
dIKaIwpaTWYY, £pyo yia v Eupwaikh Emirpot / Fevikh AicdBuvon Emixeiprioewv kai Biounxaviag.

Kévtpo Epeuvwv Mavemmotnuiou Meipaiwg & EIM Business and Policy Research, OMavdia

ZuMoyr TTpwToyEVWY Kal OEuTEPOyEVWY OEDOPEVWY, TIOIOTIKA Kal TTOOOTIKA avaAuan Sedouévwy,
KaBwg kal ouyypa@n Twv TENKWY TTOPABOTEWV TOU EPEUVNTIKOU EPYOU:

«MoAITikéG Kal opyaviguoi opadomoinong etaipeiwv oty Eupwrny, épyo yia Aoyapiaoud ng
Eupwaikrg EmTpotg o€ cuvepyaaia pe To Eupwaikd Aiktuo Oikovopikng kal Koivwvikig Epeuvag
- ENSR.

Kévtpo Epeuvwv Mavemmotnuiou Meipaiwg & EIM Business and Policy Research, OMavdia

ZuMoyr TTpwToyEVWY Kal OEuTEPOyEVWY OEdOPEVWY, TIOIOTIKA Kal TTOOOTIKA avaAuan Sedouévwy,
kaBwg kal ouyypa@n Twv TENIKWY TTOPASOTEWV TOU EPEUVNTIKOU EPYOU:

«Equal Emixeipnuarikiy MpoommikA — Apdon 2.1: ‘Epeuva karaypa@ig kai avaluong g ayopag
epyaaiag omv Mepigépeia g AuTikrig Makedoviag — Eviomop6g Kail avauan kKAGdwy Tou TAfTTovTal
amé avepyia — Karaypagr) amagiwpévwy emayyehudtwy — Aiagaivépevn ¢Amon €IBIKOTATWY Kal
ETTAYYEAUATWV Y.

Méhog Tou ZupBouliou Aloiknong
Avegaptntn Apxn EAEyxou Tng Ayopdg kai MpooTaaiag Tou KatavaAwth

EmomTIK6G kal aTpatnyIkdg poAog atn Aeitoupyia Tng ApxnAg, ME €uBlvn €ykpiong OTPATNYIKOU
oxedlaopou, TpoUToloyiopoU Kal ETAaIou amohoyiopou. Mapoxr| yvwuodoThoewy Kal oUuewvng
yvwung Tpog Tov AioiknTr o€ Béuara dlagaveiag, opyavwang, aTeAéxwang, agloAdynang Tpoowmikol
kal O1Bvolg ekTTpoowTNONG. ZuuPoli oTn BIaNOPPWAON KAVOVIOTIKOU TTAQICiOU, AEITOUPYIKWV
d1081kacIwv Kal euBuypaupiong Twv dpacewv We TOUg aTPATNYIKOUS OTOX0US TG APXNG.

Anpéaia Aioiknon

A1euBovwy XUupoulog
Eraipeia A¢omoinang kai Aiaxeipiong g lMepiouaiag Tou Mavematpiou Meipaig

EkteAeoaTikO 6pyavo Tng ETaipeiag mou mpoioTartal Twv UTTNPETIWY TNG Kal ETIUEAEITOI TNV EKTEAEOT) TWV
amo@acewv Tou A kai TG MevikAg Luvéheuong.

Anpdaia Aioiknon

Méhog Tng Emitpomriig MeBodoAoyiag Tng Epeuvag kai Tekunpiwong Tou OAIMY
Opyavioudg Alaoahiong Tng Moidtntag atnv Yyeia Avivuun Etaipeia («O.ALM.Y. A.E.»)

‘EAeyxog TG peBoBOAOYIKAG ETAPKEING, TG CAPAVEIAG TWV EPEUVNTIKWY OTOXWV, TNG KATAAANAGTNTAG
Twv epyaleiwv ouhoyng dedopévwy, TG peBddou delypaToAnwiag kai YEVIKA TNG CUPHOPOWONG HE TIG
apxég TG EmMOTNUOVIKAG Teunpiwang Kai deovoloyiag, Ye akotd T S1ac@AAIon TG EMOTNHOVIKAG
TOIOTNTOG KAl TNG aIOTTIOTIOS TWY EPEUVNTIKWY TTPWTOKOMwY TTou utroBaAAovtal atov OAITTY aAAé
Kal yia Ta EpeuvnTIKG TIpOypapuaTa Tou axediadel kal uhotolei 0 id1og 0 Opyaviouog.

Anpdaia Aioiknon kai Epeuva



02/2020 - 12/2024
Opyavioudg
KUpieg AppodiotnTeg

Touéag

12/2017 - 02/2020
Epyoddng

Kupieg Appodidmreg

Topéag

11/2014 - 12/2016
Epyoddng

KUpieg ApuodiomTeg
Topéag

11/2007 - 08/2009
Epyoddrng
Kupieg Appodidmreg

Touéag
Alokpioeig ko Bpapeuoeig
(1]

2]
3]

ZTPATIWTIKEG YTTOXPEWOEIG
02/2007-08/2007

Appodiotnreg

Zwua

MoTotoinoeig

1]

2]
3]
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Emikoupog KaBnynting MapkeTivyk
MavemoTAuio MaTpwy, TuRua Aloiknang Emixeiphocwy

[1] Zupyetoxn omig emTpomég I0TooEAidOG, 0dnyoUu TpOTTUXIaKWY OToudwy, KabapidtnTag,
dnuoo16TNTag KaIl EcwTEPIKOU eAEyxou Tou TuRpaTog Aloiknong ETixeiphocwy.

[2] Exmévnon épeuvag kail TpoeTolpaaia ékBeang amogoitwy Tou Tufuatog Aioiknong Emixelpfocwy.
[3] ZuppeToxn) o€ TpIPeAEiG EMTPOTIEG ETTINOYAG GUMBATIOUXWY BISATKOVTWY OTO TTEDI0 TOU UAPKETIVYK.
[4] Avamruén diagnuicewv T0TTOU banner g ZxoAng Oikovopikwy Emiotnuwv kar Aloiknong
Emixeiprioewv tou Mavemiatnuiou Marpwv kai TomoBéTNon autwv aTIG KOTAANAES I0TOCENIDEG.

[5] Avamtuén mpowBnTiKoU @uAAadiou Tou TuARuaTog Aloiknong Emixelpfocwy.

[6] Zuppetoxn aTnv TpoeToIpOTia TG ETHOIOG EKBEONG ECWTEPIKOU EAEyXOU Tou TurApaTog, KaBWG Kal
0TI¢ dIadIKaaieg TIOTOTT0INGNG TOU TIPOTITUXIAKOU TTPOYPANHATOG OTTOUdWV.

Aloiknon Exmaideutikwv Movéadwv

Eionynti¢ B’ BaBpou Tou KAddou ME AioikntikoU-Oikovopikou

Ymoupyeio Oikovopikwv — Movdada Amokparikotroioewy, Aiayeipiong Kivntwv  AGwv  Kal
EmixeipnoiakoU Zxediaopol — [Kardragn: 305 amd 1190 umowngioug - pokripuén 4K/2016 Tou AXEMN)

[1] EAeyxog kai mapakoAouBnon 008wy aTiO ATTOKPATIKOTIOIACEIG ETAIPEIY, AKIVATWY, KAl AOITTWV
TIEPIOUCIAKWY OTOIXEIWV Tou EAAnvikoU Anuociou Tou Trpoopidovtal yia Tnv €gutmpétnan Tou
Anpoaiou Xpéoug.

[2] Exmpéowtog Tou Ymoupyeiou Oikovopikwv otnv Emitpor| AiaolOvdeong twv ZuppAoewv
Mapaywpnaong yia ta Mepipepeiakd Aepodpouia ng EANGSaG.

Anpéaia Aioiknon

ESwrepikdg Zuvepydrng

Turpa Opyavwong & Aioiknong Emixeiphocwy, MavemoTipio Meipaiwg

[1] Metarmrtuyiaké Mpdypauua atn Aioiknan Emixelphaewy yia ZTeAExn

[2] Merarruyiakd Mpdypapua otn Aioiknon Emixeipioewy - Mavarluevt Toupiopou
[3] Merarrruyiakd Mpoypapua otn Aioiknon Emixeiprioewy - OAikr MoidtTa

ZUVTOVIOPOG VIO GUYKEVTPWOT EKTTAISEUTIKOU UAIKOU* GUAAOYR, EI0aYWYN Kal EMEEEpyaaia aToIxEiwy
yia TNV agloAdynan Twv PETATITUXIOKWY TTPOYPAUMATWY: apXEIOBETNON DITTAWUATIKWY EQYATIWY.

Ymnpeaieg Exmaideuong

Bon8a¢ ZupRoulog Emixeipnocwy
Ernst & Young, Mpageio ABnvwv

Zuppetoxn o€ oupPouleuTikd Epya yia ToAueBvikoUg opiAoug pe Tapouaia otnv EAMGSa oToug TopEig
ETAIPIKNAG QopoAoyiag EI00BAPATOS Kall EVOOOUIAIKWY TIUOAOYATEWV.

TupBouAeuTIKEG YTINPETIES

LuvrovioTig TG Zuvedpiag (Session Chair) «Consumer Behavior — Consumer Health» aTo Zuvédpio
EMAC Fall Conference 2025, Istanbul, Turkey

Bpapeio Kahitepou KaBnynth Tou IST College — University of Hertfordshire yia To akadnuaiko £€7og
2012/13 pe Baon TIG ETHOIES O§IOAOYNOEIS Twy GTTOUBACTWY Yia TV TToI6TNTA dIdacKaAiag.

BpaBeio «Sir Julian Hodge» yia v kaAutepn emidoon otn Aloiknon MapkeTivyk yia 1o £1og 2006,
MavemoTApio Cardiff — £xoAr Aloiknong Emixeipioewy, Ouahia.

Zunvitng - YmaomaoThg Aloikntol
YmaomioThg Aloikntou & Ipappatéag ato Mpageio Anpoaiwv Zxéoewv
MoAepikn Agpotropia, 130 Zunvapyia Mdayng Afjuvou

07/2024, MigTomroinTikd Emudpewong MeAhwv ZEM otnv AvoikTr kai €§ AooTaoewg Exmaideuon
(AECAE), EMnVIKS Avoikto MavemiaTiuio (EAM)

09/2013, Méhog Tng Eupwaikiig Akadnpiag Mapketivyk (EMAC)
04/2011, MaTomoinuévog Eionyntig Ekmaideutikwv Mpoypapuatwv AAEK-OAEA



[4]

(5]

Mwooeg

1]

2]

(3]

Aegi6TnTEG NMANPOPOPIKAG
(1]

2]

Anpooieuosig o€ Akadnuaikd
Mepiodika pe Zootnpa Kpitwv

ApBpa o Akadnuaikd Mepiodika aTn
Niota CABS AJG

[B1.1]

[B1.2]

[B1.3]

[B1.4]

[B1.5]

[B1.6]

ApBpa ae Akadnuaikd Mepiodika
YynAng Ammyxnong (ektég CABS AJG)

[B2.1]

[B2.2]

[B2.3]

[B2.4]
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10/2010, MoTomoinuévog Ekmaideutic oto Mntpwo Aidaokoviwv ot Kévipa MeTOAUKEIOKNG
Exmaideuang (KoAéyia)

09/2007, Méhog Tou OikovopikoU EmmueAnnpiou EANGSOG

EMnvika (Mntpikh Mwaooa)
Ayyhika (ApioTeg M'vwoeig, Certificate of Proficiency in English, University of Cambridge)
FaMika (Baoikég Mvwaoeig, DELF | - Evotnreg A1 & A3, Ambassade de France en Gréce)

MoTomoinuévog Xpriotng Baoikwv Acflotitwy HAekTpovikoU YTohoyioTh (Kéroxog MiotomoinTikod
TexvoBAaoTou ApiaTotekeiou MavemoTnuiou @eaaahovikng, Certified Computer User — «CCU»).

Z1amioTiké Makéro yia Tig Kovwvikég EmotApeg (IBM SPSS) kai IBM SPSS Amos.

Theofanidis, F., Tsianaka, E. & Livas, C. (2025). Towards Systemic Leadership Resilience: Proposing
the Hybrid Artificial Intelligent Leader in Response to Economic Crises. Canadian Journal of
Administrative Sciences, https://doi.org/10.1002/cjas.70000 [2024 ABS List: 2*; Scopus CiteScore 2024
=2,9; SJR 2024 = 0,46, Q2 (Public Administration)]

Pappa, E., Kontogeorgis, G., Livas, C., & Garefalakis, A. (2023). Tourism Management during Covid-
19 Era: Evaluating Corfiots' Perceptions. Theoretical Economics Letters, 13, 1060-1078.
https://doi.org/10.4236/tel.2023.134058 [2021 ABS List: 1*]

Livas, C. & Karali, N. (2023). Examining the Concurrent Impact of Teaching and Assessment Format
on Undergraduate Students' Academic Performance in Marketing. Higher Education, Skills and Work-
Based Learning, 13(4): 758-771. https://doi.org/10.1108/HESWBL-02-2022-0039 [2021 ABS List: 1%;
Scopus CiteScore 2023 = 3,8; SJR 2023 = 0,51, Q2 (Education)]

Giannopoulos, A., Livas, C., Simeli, I, & Achlada, C. (2022). Is destination image Instagrammable?
Visit intentions and value co-creation through social media content. International Journal of Technology
Marketing, 16(4): 349-369. https://doi.org/10.1504/IJTMKT.2022.10046872 [2021 ABS List: 1*; Scopus
CiteScore 2022 = 1,4; SJR 2022 = 0,23, Q3 (Marketing)]

Livas, C. & Skotis, A. (2022). Factors Affecting the Impact of Text Message Advertising. International
Journal of Internet Marketing and Advertising, 16(3): 230-256.
https://doi.org/10.1504/IJIMA.2022.10046218 [2021 ABS List: 1*; Scopus CiteScore 2022 = 1,5; SR
2022 = 0,25, Q3 (Marketing)]

Livas, C. (2021). The Powers and Perils of Societal Advertising. Journal of Macromarketing, 41(3): 454-
470. https://doi.org/10.1177/0276146720978261. [2021 ABS List: 2*; Scopus CiteScore 2021 = 3,8; SIR
2021 = 1,14, Q2 (Marketing)]

Karali, N., Livas, C., & Theofanidis, F. (2024) Perceived Technological Innovativeness, Entrepreneurial
Proactiveness, and Performance in Established Women-Led Companies. Journal of Women's
Entrepreneurship and Education. https://doi.org/10.28934/jwee24.12.pp207-226 [Scopus CiteScore
2024 = 3,3; Q1 (Gender Studies); Directory of Open Access Journals (DOAJ) List]

Skotis, A, Morfaki, C., & Livas, C. (2023). |dentifying drivers of evaluation bias in online reviews of city
destinations, International Journal of Information Management Data Insights, 3(2), 100184
https://doi.org/10.1016/}.jimei.2023.100184 [Scopus CiteScore 2023 = 19,2; SJR 2023 = 2,14, Q1
(Artificial Intelligence; Management Information Systems); Directory of Open Access Journals (DOAJ)
List]

Skotis, A & Livas, C. (2022). A data-driven analysis of experience in urban historic districts. Annals of
Tourism Research Empirical Insights, 3, https://doi.org/10.1016/j.annale.2022.100052 [Scopus
CiteScore 2022 = 2,7; SJR 2022 = 1,1, Q1 (Tourism, Leisure and Hospitality Management) / Q2
(Marketing); Directory of Open Access Journals (DOAJ) List]

Livas, C., Katsanakis, |. & Vayia, E. (2019). Perceived Impact of BYOD Initiatives on Post-secondary
Students' Learning, Behaviour and Wellbeing: The Perspective of Educators in Greece. Education and
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[r2]

[r3]

[r4]

)

[ré]

(r7]

Information  Technologies, 24(1): 489-508. https://doi.org/10.1007/s10639-018-9791-6 [Scopus
CiteScore 2019 = 3,6; SJR 2019 = 0,78, Q1 (Education)]

Skotis, A. & Livas, C. (2024). Prominent User Segments in Online Consumer Recommendation
Communities: Capturing Behavioral and Linguistic Qualities with User Comment Embeddings.
Information, 15(6), 356. https://doi.org/10.3390/info15060356 [Scopus CiteScore 2024 = 6,5; SJR 2024
= 0,65, Q2 (Information Systems); Directory of Open Access Journals (DOAJ) List]

Karali, N., Mastrokoukou, S., & Livas, C. (2023). Mindful Minds and Entrepreneurial Spirits in Higher
Education: A Scoping Review. Frontiers in Education, 3, https://doi.org/10.3389/feduc.2023.1291845
[Scopus CiteScore 2023 = 2,3; SJR 2023 = 0,63, Q2 (Education); Directory of Open Access Journals
(DOAJ) List]

Livas, C., Theofanidis, F., & Karali, N. (2023). Consumer sentiment towards international activist
advertising, Innovative Marketing, 19(2), 250-260. https://doi.org/10.21511/im.19(2).2023.20 [Scopus
CiteScore 2023 = 2,4; SJR 2023 = 0,27, Q3 (Marketing); Directory of Open Access Journals (DOAJ)
List]

Kontogeorgis, G., Livas, C., & Karali, N. (2022). Strategic Analysis of Mediterranean Island
Destinations: The Case of Corfu. Journal of Environmental Management and Tourism, (Volume XIII,
Fall), 6(62): 1525-1533. https://doi.org/10.14505/jemt.v13.6(62).01 [Scopus CiteScore 2022 = 1,9; SJR
2022 = 0,20, Q4 (Tourism, Leisure and Hospitality Management); Directory of Open Access Journals
(DOAJ) List]

Livas, C., Karali, N., & Tzora, V. (2022). Migration and Crime in Greece: Implications for
Entrepreneurship, Financial Literacy and Social Marketing Initiatives. Journal of Identity and Migration
Studies, 16(1): 67-81. http://www.jims.e-
migration.ro/Vol16_No1_2022/JIMS_Vol16_No1_2022_pp_67_81_LIVAS.pdf [Directory of Open
Access Journals (DOAJ) List]

Livas, C., Skarparis, E. & Skotis, A. (2022). Consumer Reliance on Alternative Digital Touchpoints
throughout  the  Buying  Process.  Expert  Joumal of  Marketing,  10(1):1-10.
https://marketing.expertjournals.com/23446773-1001/ [Directory of Open Access Journals (DOAJ) Lis]

Theofanides, P. & Livas, C. (2007). The Battle of Marathon: Strategic STP in Ancient and Modern
Greece — A Case Study. Innovative Marketing, 3(4): 95-106. [Scopus; Directory of Open Access
Journals (DOAJ) List]

Theofanidis, F., Livas, C. & Rutter, R. (2026). From Ancient Street Criers to Hybrid Al Advertisers. A
Historical and Critical Analysis of the Evolution of Advertising through the Ages. Presented at the 4t AU
COB Annual Conference (International Conference on Digital Transformation, Sustainability and Al:
Human-Machine Collaboration for Sustainable Growth and Harnessing the Potential of Al), Australian
University, Kuwait, 4-5 February 2026 [MepiAnyn].

Lymperi, E. & Livas, C. (2025). Patients and Providers in Parallel: Exploring Perceived Service Quality
in Greek Primary Health Care. Proceedings of the EMAC Fall Conference 2025, Istanbul, Turkey
[MepiAnyn].

Livas, C., Skotis, A., Tsogas, M. & Kyriakou, M. (2025). Characteristics of award-winning integrated
marketing communication campaigns in Europe. Proceedings of the EMAC Fall Conference 2025,
Istanbul, Turkey [MepiAnyn].

Livas, C., Theofanidis, F., Domazet, I., Simonovic, V., & Tsianaka, E. (2025) Sophistication, Goal
Attainment and Satisfaction with Personal Care Products among Millennial and Gen Z Consumers in
Greece and Serbia. Proceedings of the EMAC Spring Conference 2025, Madrid, Spain [AvapTnuévn
Avakoivwan - MepiAnwn]

Karali, N., Livas, C., Theofanidis, F., Agapitou, C. & Skotis, A. (2024). Exploring the Impact of
Proactiveness, Innovativeness, and International Scope on Economic Performance. Proceedings of the
191 International Strategic Management Conference, Kuwait City, Kuwait [MepiAnwn]

Karakostas, E., Pollalis, Y.A., Livas, C. & Karali, N. (2024). Introducing a Composite Index of Digital
Export Performance. Presented at 49 EBES Conference, Piraeus, Greece [[epiAnwn]

Karali, N., Livas, C. & Theofanidis, F. (2024). Technological Innovation, Entrepreneurial Proactiveness
and Performance: The Perspective of Female Executives. Proceedings, 101(3).
https://doi.org/10.3390/proceedings2024101003 Presented at the International Scientific Conference on
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[A1]

[A2]

[A3]

Digitalization, Innovations & Sustainable Development: Trends and Business Perspectives, West
Mishref, Kuwait, 29 November & 14 December 2023 [Eupeia MepiAnwn]

Livas, C., Theofanidis, F., Skotis, A., & Agapitou, C. (2024). Social Media Use, Value Consciousness
and Brand Relationships. Proceedings, 101(6). https://doi.org/10.3390/proceedings2024101006
Presented at the International Scientific Conference on Digitalization, Innovations & Sustainable
Development: Trends and Business Perspectives, West Mishref, Kuwait, 29 November & 14 December
2023 [Eupeia MepiAnwn]

Skotis, A. & Livas, C. (2023). Forms of Bias in Online Reviews and their Implications for Management
of Customer Knowledge: A Literature Review. Presented at the International Scientific Conference on
Digitalization, Innovations & Sustainable Development: Trends and Business Perspectives, West
Mishref, Kuwait, 29 November & 14 December 2023 [Eupcia MepiAnyn]

Livas, C., Komninou, M. & Dragotis, E. (2023). Perceived Usefulness and Belief in Digital Advertising
Claims. Proceedings of the 14! European Marketing Academy Regional Conference, Piraeus, Greece
[Z0vTopo ApBpo]

Komninou, M., Livas, C. & Dragotis, E. (2023). Investigating the Relationship between Perceived CSR
Adoption, Cost and Price Markup. Proceedings of the 14t European Marketing Academy Regional
Conference, Piraeus, Greece [Z0vtopo ApBpo]

Livas, C., Pajollari, A. & Karali, N. (2023). Compulsive Buying and Beliefs about Digital Advertising.
Proceedings, 85 (12). https://doi.org/10.3390/proceedings2023085012 Presented at the Digital
Transformation in Business: Challenges and New Opportunities, West Mishref, Kuwait, 17 November
2022. [Eupeia MepiAnyn]

Livas, C., Kyriakou, M. & Zisimopoulou, K. (2022). Consumer Attitudes towards Brand Activism.
Proceedings of the 13 European Marketing Academy Regional Conference, Kaunas, Lithuania
[MepiAnyn]

Livas, C. & Karali, N. (2021). Migration and Crime in Greece: Implications for European Policy regarding
Migrant Entrepreneurship and Social Marketing. Proceedings of the International Online Conference on
International Economic Organisations and Migration Policy, Piraeus, Greece [MepiAnyn]

Giannopoulos, A., Livas, C. & Achlada, E. (2021). Is Destination Image Instagrammable? Co-creating
value through Social Media Content. Book of abstracts of the 4t Tourman 2021 Conference - Restarting
tourism, travel and hospitality: The day after, Thessaloniki, Greece [Eupeia lMepiAnyn]

Kouremenos, A., Livas, C. & Tsogas, M. (2016). Advertising Messages Before and During the Economic
Recession in Greece. Proceedings of the Global Marketing Conference. Hong Kong, China.
http://dx.doi.org/10.15444/GMC2016.12.02.05 [Z0vTopo ApBpo]

Livas, C., Tsogas, M. & Lionis, |. (2014). Message Strategies of Award-Winning Marketing
Communications in Europe. Proceedings of the 43 European Marketing Academy Conference,
Valencia, Spain [ZUvtopo ApBpo]

Livas, C., Kouremenos, A., Tsogas, M. & Papastathopoulou, P. (2013). Changing Economic Conditions
and Advertising Message Adaptation. Proceedings of the 4t European Marketing Academy Regional
Conference, Saint Petersburg, Russia [ZUvropo ApBpo]

Kontogeorgis, G., Livas, C., Koutoulas, D., Pappa, E., & Garefalakis, A. (2025). Tourist Satisfaction and
Sustainable Tourism Governance in Mediterranean Island Destinations: The Case of Corfu. In S. Ed-
Dafali, F. Ozsungur & M. Mohiuddin (Eds.), Modern Corporate Governance Strategies for Sustainable
Value Creation. |Gl Global. https://doi.org/10.4018/979-8-3693-6750-6

Skotis, A., & Livas, C. (2024). Forms of Bias in Online Reviews and their Implications for Management
of Customer Knowledge: A Literature Review. In A. Erturk, S.E. Colbran, E. Coskun, F. Theofanidis &
O. Abidi (Eds.), Convergence of Digitalization, Innovation, and Sustainable Development in Business
(pp. 206-236). IGI Global. https://doi.org/10.4018/979-8-3693-0798-4.ch010

Theofanides, P. & Livas, C. (2010). A Comparative Analysis of Segmentation, Targeting and Positioning
in the Greek Banking Sector: The Cases of EFG Eurobank Ergasias and Citibank. Essays in Honour of
Professor Petros Livas — University of Piraeus, 699-717
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[Méhog ZuvrakTikig Emitpotng kai Kpitrg] Journal of Women'’s Entrepreneurship and Education
[Kpitic] Convergence of Digitalization, Innovation, and Sustainable Development in Business (Book)
[Kpitrg] European Marketing Academy (EMAC) Conferences (2023, 2025 & 2026)

[Kpimc] Higher Education, Skills and Work-based Learning

[Kpitrg] Consumer Behavior in Tourism and Hospitality

[KpiAg] Journal of Tourism, Heritage & Services Marketing

[Kpihg] Midwest Social Sciences Journal

[Kpithg] Humanities and Social Sciences Communications

[Kpitrg] Canadian Journal of Administrative Sciences

EmpéAeia — yetaopacn 2 Kepahaiwv («Wneiakd Mapketivyky» Kai «TigoAdynany) Tou BifAiou
«MapkeTivyk — Evvoleg kai Ztparnyikés» Twv Sally Dibb, Lyndon Simkin, William M. Pride kai O.C.
Ferrell.



